


A note about our data

This presentation is published by Potential Energy Coalition, Inc. a
501(c)(3) charitable, nonpartisan organization for public education
purposes only; please do not share this information with any
candidates, campaigns, or political parties.

This presentation includes mentions of public officials and candidates
from past elections solely for educational and informational purposes.
As a 501(c)(3) nonpartisan organization, we share findings to promote
public knowledge. We do not endorse or oppose any candidate for
public office or engage in electoral advocacy.

This presentation is confidential and not for distribution.
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Our perspective: we see climate progress as a narrative battle

Support for key policies, % support
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Our model: we're designhed to be a winning machine

Partner organizations

Broad range of >100 local and national
organizations

Persuasion marketing
across channels

3 billion impressions across channels;

extreme weather triggered ad buying
machine

Narrative
Change

Leader consulting

Adyvisory relationships with business,
state, and local leaders to advise on
winning narratives

Lifting up new trusted
spokespeople in culture

Insert in culture: Kelly Clarkson, GMA,
People Magazine, Late Night Shows,
Parents Magazine, Scary Mommy, CNN,
Weather Channel

Brand partnerships

2 billion donated impressions through:
Ad Council, Comcast, Facebook,
Pinterest

Media stories of momentum

>100 million citizens reached, >1,000 TV and
radio interviews, >3000 stories: New Yorker,
Washington Post, New York Times, LA Times

Potential Energy Coalition | 4

iz Confidential | Not for Distribution



PE

ONE

Linking home insurance crisis to
climate change
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There's a strong opportunity for insurance messaging

There are clear market This is an escalating
. People are angry . .
signals crisis

PE Confidential | Not for Distribution HetenticlEnergyicaliicn il



There are clear signals about cost and risk of climate change

The most expensive states in the nation for home insurance ..have one thing in common: extreme weather.
premiums..
AVERAGE HOME INSURANCE PREMIUMS, 2023 COMPOSITE RISK SCORE
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Sources: National Bureau of Economic Research (2024) and composite risk data from First Street hazard models (2024).
PE Risk score includes historical weather patterns, and synthetic event catalogs to estimate current and future risk exposure . . . . .
across multiple perils, including wildfire, hurricane wind, and flooding. Taken from the New York Times. Confidential | Not for Distribution Potential Energy Coalition | 7



And this was confirmed by our research

Surveys & message testing

September 2024: National baseline October 2024: National and high-risk October 2024: National and high-risk

insurance survey (n =10,389) area insurance RCT (n= 25,912 area insurance RCT (n=2,415)

The goals were to assess: + Fielded nationally (with a CA boost) « Fielded nationally (with a CA

+ Attitudes and beliefs about and in affected high-risk areas boost) and in affected high-risk
insurance, climate, and extreme The goals were to assess: areas
weather + Attitudes and beliefs on insurance, The goals were to assess:

+ People’ willingness to support climate, and extreme weather + Baseline support for petitions on
various actions aimed at + Messages that increase support building/rebuilding constructions
addressing the insurance crisis for climate action and action for and free market solutions

the insurance crisis + Baseline support for additional
« Opposition narratives that reduce solutions on insurance availability
support for insurance crisis actions and affordability

& Deep dives with focus groups

October 2024: Focus groups by state regions and political affiliations
4 focus groups total, of 5 people each group (20 total panelists)

o 2 conservative-leaning groups from the Southeast states that are prone to floods and strong winds
o 2 liberal-leaning groups from the West Coast states that are prone to wildfires

PE Confidential | Not for Distribution Potential Energy Coalition |8



We researched the communities at the highest risk

We surveyed the communities that have been impacted most by the insurance crisis, including...

Top 15% of Top 15% of Top 1/3 of wind Californians
wildfire risk flood risk risk

Notes: The threshold for “high risk” was set to include only major, severe, and extreme risks based on data from
First Street Foundation. There are many more households in high risk of wind compared to the other risks (i.e. they

PE are in the coast and in heavily populated areas). Our survey datasets were filtered for ZIP codes in which 80% of . . q q . . -
households meet our criteria of risk. Source: First Street Foundation Confidential | Not for Distribution Potential Energy Coalition | 9



People are certainly worried
about becoming uninsured

% worried about becoming uninsured due to Quotes from Americans in high-risk
unaffordable premiums communities

“Insurance companies are not insuring
my neighbors anymore; and that's an
issue, because your mortgage is tied to
that.”

83% at high risk of wildfires

83% of Californians

79% at high risk of flood [ wind

68% nationally “It's hard because you want to protect
your home, but it's hard to switch
companies because rates are rising
everywhere.

Source: RCT Home insurance survey (Nutioncl N= 714; High risk floods/ wind
PE N=745; High risk wildfire N=599; California N=109); Quotes from PE high-risk

insurance focus groups (Oct. 2024) Confidential | Not for Distribution Potential Energy Coalition |10



And there’s an opportunity to leverage frustrations
for climate support

% of people upset about the rising cost of home insurance premiums There is a strong

relationship
between level of
upset and support

Support for climate nationally and high risk areas
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5 68% . for climate
§ 69

60% %
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g 45% 63%
s Y This trend remains
o 40% 46% :
") 41% consistent even
§: 20% @ Highrisk areas Wh?rj Controlllng for
3 National political party
A affiliation

Not at all upset Not very upset Somewhat upset Very upset

Source: Home insurance RCT: N= 714 for national and N=1,344 for high risk areas.

PE glgtdtzzs;écitr;o;gelxésgr:zeeﬁlnd agree to “I support immediate action by the government to Confidential I Not for Distribution Potential Energy Codlition | 11



But while most agree extreme The source of the problem is
weather is getting worse still unclear

Think extreme
weather rises
are driven by

Of Americans fossil fuels
say the

frequency and

severity of Think extreme
extreme weather rises
weather 55% are driven by
events are “natural
increasing changes”

Source: National and high-risk insurance RCT, N = 25,912 (Oct. 2024)

PE Note: “Control” cell data shown here (N = 800) Confidential | Not for Distribution Potential Energy Coalition |12



For most, the insurance crisis still is not a climate crisis

“Who or what is responsible for rising insurance premiums ” % of respondents who selected top 3

High risk of High risk of
wildfire flood/wind

Insurance companies 59% 59% 54%
Inflation 56% 48% 549
Rise in extreme weather a7% 349 42%
Local and state politicians 29% 259,
Fraudulent policyholders 22% 26%
Climate change 22% 22% 20%
Oil and gas companies 15% 23% 18%
Construction developers 13% 8%

0% 20% 40% 60%

Source: RCT Home insurance survey (National N= 714; High risk floods/wind in the Southeast N=745; High risk

PE wildfire in the West Coast N=599) (Oct. 2024) Confidential | Not for Distribution Potential Energy Coalition |13



Climate and polluter accountability policies have more support
than pushback

% of people willing to sign a petition for Support ratio % oppose % support
Governments to... Cap premium increases 43
Provide insurance for all areas 4.0
Clean energy investments 3.0
Invest in climate solutions 2.6 Average
. — 59%
Hold oil and gas accountable 22 °
Restrict construction in risky areas 24
Create resilient home fund 23
Insurers to... Increase their premiums, not mine 2.8
Disclose climate risks 25
Public climate risk disclosure 24 Average
. ) L 53%
Divest from oil and gas 1.2
Subsidize insurance premiums 25
Product climate impact disclosure 21
. Stop receiving subsidies 20
Oiland gas P 9 .
companies to... Cover extreme weather costs 1.8 verage
P - . o
Stop oil marketing 1.2
Halt new oil and gas projects 1.1
Limit oil and gas production 1.0
-30%  -20%  -10% 0% 10% 20% 30% 40% 50% 60%
PE Source: National and high-risk insurance RCT, “Control” cell data shown here (N = 800)(Oct. 2024) Confidential I Not for Distribution Potential Energy Codlition |14



Insurance crisis messages can
significantly increase climate support

Insurance crisis messages @ All other tested messages

Growth in support for climate action

15 p.p.
U
o~
10 p.p. -«
(g
-
o 5 p.p.
Opp. —oneet®
o
©
-5 p.p. Each point on this chart is a separate message tested via
randomized controlled trials

PE Source: Potential Energy Message RCT Lab
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Insurance crisis
messages are
among our highest
testing climate
messages, and
they will get more
effective with a
more highly
educated public
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Increased premiums and loss
of coverage as tangible proof
of growing climate risk

Shift blame to oil and
gas companies

Shift blame to
insurance companies

We tested ten narratives

Narrative Summarized Description

Your town could be the next one devastated by extreme weather and have no insurance lifeline. Insurance
companies are pulling out of areas because of climate change. We need immediate action on climate change.

Home insurance premiums are skyrocketing and millions of homeowners in Florida and California are becoming
uninsured. Experts say the rise in extreme weather is to blame. We need immediate action on climate change.

Home insurance premiums are skyrocketing due to rises in extreme weather caused by fossil fuels. It's unfair that
everyday Americans pay for a crisis created by oil and gas companies. They should pay for the costs, not us.

Our planet is dangerously overheating, which will have devastating consequences on the future for our kids. It'll
only be worse for each generation. We need immediate government action to address climate change.

Home insurance premiums are skyrocketing and becoming out of reach. Extreme weather caused by fossil fuels
is to blame, and the industry spent millions trying to hide it. They should pay for the costs of extreme weather.

Home insurance premiums are skyrocketing due to rises in extreme weather caused by fossil fuels. It's unfair that
everyday Americans pay for what oil and gas companies caused. Insurers should raise their premiums, not ours.

Insurance company fossil fuel
divestment

Unaffordable bill

PE

Home insurance premiums are skyrocketing due to rises in extreme weather caused by fossil fuels. Yet, insurance
companies are investing millions on oil and gas companies. They shouldn't make us pay for their problem.

Home insurance premiums are skyrocketing due to rises in extreme weather. Yet, the insurance companies are
profiting off this and won't admit climate change is the cause. They need to be part of the solution.

Extreme weather has risen dramatically, hurting the people and places we love. These are unnatural disasters
caused by burning fossil fuels. We need immediate government action to address climate change.

The price of home insurance is skyrocketing, making owning a home less and less affordable for everyday
Americans. Experts say the rise in extreme weather is to blame. We need immediate action on climate change.

Confidential | Not for Distribution
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Narratives around rising risk are particularly helpful to increase
support

Lift in strong support for climate action, p.p. Bold: Statistically significant

National Dem Ind Rep

Note: Only showing results for the 6 top performing narratives. . . .. . . .
PE Source: National and high-risk insurance RCT, N = 25,912 (Oct. 2024) Confidential | Not for Distribution Potential Energy Coalition |17



We move several key political and regional demographics

Lift in strong support for climate action,
by political party

Baseline Best message lift

PE

37%  BLUELE] +10 p.p.

62%
28%
21% +6 p.p.
Source: National and high-risk insurance RCT, N = 25,912 (Oct. 2024)

Note: *Not statistically significant

Lift in strong support for climate action,
by geography

Baseline Best message lift

50% California*

44% High risk wildfire

A% High risk flood/wind

Confidential | Not for Distribution
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We can move attitude, blame, and intent to act significantly

National strong support for... Baseline B Best-message lift

47%

45%
38%
— 32%
5 1 p.p.
S 30% p-p
o)
5
2]
2 37%
S 15% - o
n 27%
BN 16%
0%
Support for Blame on oil and gas Petitions to get oil
government action companies* and gas companies
to pay

Source: National and high-risk insurance RCT, N = 25,912 (Oct. 2024)
PE | Note: * % Blame refers to the % who placed each factor as a top 3 factor driving insurance premium rises Confidential I Not for Distribution Potential Energy Codlition |19



Talking about the | Insurance crisis
pple] GIS cllmqte messaglng hit home

-
w

(PE)
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Clear market
signals

High citizen
anger

Escalating
insurance crisis

PE

Here is why

The one area where a clear market signal is being
sent about the cost and risk of climate change

Citizen anger is high and rising, with a victim and many
potential villains - so there must be a way to tap this to affect the
system

We know for sure that the insurance crisis grows larger every year

Confidential | Not for Distribution Potential Energy Coalition | 21



Thank you!



